
ACC has consistently been recognized for its commitment
to helping in the community:

1. 1999, Award of Merit, Celebration Canada, nominated by 
Mustard Seed

2. 2003, Service Recognition Award from the Mustard Seed

3. Nov 2003, Generosity of Spirit Award for Outstanding Small 
Business Philanthropist, Association of Fund Raising 
Professionals, Nominated by Between Friends Club

4. Mar 2004, Accepted as a partner in Alberta's Promise, 
A Partnership with Children and Youth, nominated by
Between Friends Club

5. Apr 2004, Leaders in Business Award, Volunteer Calgary, 
nominated by Between Friends Club, because of ACC's 
promotion of volunteerism by employees

Nesterenko is the driving force behind ACC’s culture of caring. "We really try to
champion causes that need help," she says. 
"By that I mean, they really, really need our help – not just money." 

ACC employees have traditionally been active
participants in charities or fundraising events
where they see the results of their efforts first
hand and are motivated to do more.

"Our employees have been known to spend
their vacation time to volunteer. Employees
who have left us have continued to support our
charities. Hopefully, the activity and enthusiasm
we have going on around here increases their
self worth at the same time it’s helping people
in need. Everybody buys into it, and it gives a

sense of camaraderie and increases our overall wellness because it feels
good," Nesterenko says.

The company directs much of its fundraising dollars and volunteer time to the
Between Friends Club for youth with disabilities, which provides social and
recreational opportunities for children and youth with disabilities.

“They really are

unbelievable.

They’re always

doing something

for us.”

www.cablesbyacc.com  • 1-800-661-8564
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ACC fosters a unique culture of

community caringmmunity caring

Alberta Computer Cable (ACC) of Calgary was recently
honoured with the prestigious 2004 Volunteer Calgary
Leaders In Business Award for exceptional commitment
to the community. ACC was also welcomed as a partner
within Alberta’s Promise - a movement established
through an act of the Alberta Legislature to facilitate
partnerships that help make Alberta the best place in the
world to raise children.

ACC’s fervour for fundraising is unique in that it boasts
100% employee involvement in fundraising and volunteer
activities that run year-round. The culture of charitable
giving at ACC is as tangible as daily business operations.
Grassroots activities are initiated both by management
and employees, and range from formal organized events
such as the annual Skate-a-Kid-to-Camp pledge event for
the Between Friends Club, to bake sales, barbecues and
even toy drives to help those in need. 

The spirit of 

ACC has consistently been recognized for its commitment
to helping in the community:

1. 1999, Award of Merit, Celebration Canada, nominated by 
Mustard Seed

2. 2003, Service Recognition Award from the Mustard Seed

3. Nov 2003, Generosity of Spirit Award for Outstanding Small 
Business Philanthropist, Association of Fund Raising 
Professionals, Nominated by Between Friends Club

4. Mar 2004, Accepted as a partner in Alberta's Promise, 
A Partnership with Children and Youth, nominated by
Between Friends Club

5. Apr 2004, Leaders in Business Award, Volunteer Calgary, 
nominated by Between Friends Club, because of ACC's 
promotion of volunteerism by employees

"They really are unbelievable. They’re always doing something for us," 
says Trish Weatherup, Manager, Fund Development and Communications 
for the Between Friends Club. ACC has raised over $200,000 for 

Between Friends Club over the last 10 years
through pledges and thousands of volunteer
hours on Skate-a-Kid-to-Camp, the not-for-
profit’s major annual fundraising event, as well
as visiting and leading sing-a-longs at the
camp in the summer months. "The net funds
from the Skate-a-Kid-to-Camp fundraiser were
$57,000 this year, and $14,000 (25%) of that
came from ACC," reports Weatherup. The
funds from this annual event are used
specifically to provide fee subsidies to campers
who might not otherwise be able to attend the

Club’s summer day camp, Camp Bonaventure (Camp Bonaventure is the only
camp of its kind in the city that accepts children and youth between the ages
of 5-20 with any type of disability). 

"For a small charity like us, to have a corporate sponsor like ACC means everything,"
says Weatherup. "We are supported by them in every sense of the word."

“They really are

unbelievable.

They’re always

doing something

for us.”

www.cablesbyacc.com  • 1-800-661-8564
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volunteerism

Gary O’Keefe, ACC purchasing manager, says the level of
community involvement is unlike anything he’s ever
experienced before. "Sure, I did some volunteer work and
made donations before I came to work here 10 years ago.
But when you get involved in the culture of volunteerism
here, you end up working with people you wouldn’t normally
get to know – people from other areas of the company, but
also people outside the company from many different walks
of life and circumstances. And you get to know them in a
different way. It gives you a real different perspective and an
appreciation that people aren’t maybe what you perceive
them to be." O’Keefe is also the leader of ACC’s support for
The Mustard Seed in Calgary. One evening each month for
the past five years Gary has purchased the food then
organised a team of 8 employees to prepare and serve over
500 meals to the homeless at the Mustard Seed. 

Having every employee as well as many of the company’s
vendors and customers actively engaged in fundraising is
an enormous feat. ACC’s key to success is in providing
simple but meaningful opportunities that resonate with each
individual. ACC’s diverse workforce, many of whom
speak English as a second language, all participate
enthusiastically through the donation programs as well as
through casual team-oriented volunteer events. "It’s also
due in large part to the leadership here setting a strong
example," says O’Keefe.

Everyone gets in on the action

The unique thing about ACC’s fundraising philosophy is that they
don’t just cut cheques from the executive office, they collectively
roll up their sleeves and raise money $1 at a time. They bring
homemade baked goods or fire up the barbecue for noon-hour hot
dog sales. They’ve become masters at soliciting donations from
friends, family, customers, vendors and anyone else they come in
contact with by sharing their enthusiasm for and knowledge about
their causes and the people they benefit. 

Employees contribute household and garage sale items to an
ongoing silent auction in the ACC lunchroom. The inventory has
grown so large it occupies a significant portion of the ACC plant
floor and many hours each week of sorting and pricing items.
Proceeds from vending machines throughout ACC are donated to
charity. What started as a used book sale, again with inventory
supplied by employees, business partners and customers, has
mushroomed into a permanent showcase on the ACC retail floor
with an inventory of thousands of books. 

Louise Nesterenko, Vice-President, personally scours book sales and
garage sales to build inventory and to learn used book sellers’ trade
secrets such as which books and authors sell best, and pricing and
display strategies. Customers, vendors, suppliers and employees all
stop by the bookstore to see what’s new on a daily basis.

Nesterenko is the driving force behind ACC’s culture of caring.
"We really try to champion causes that need help," she says. 
"By that I mean, they really, really need our help – not just money." 
ACC employees have traditionally been active participants in
charities or fundraising events where they see the results of their
efforts first hand and are motivated to do more.

"Our employees have been known to spend their vacation time to
volunteer. Employees who have left us have continued to support
our charities. Hopefully, the activity and enthusiasm we have going
on around here increases their self worth at the same time it’s
helping people in need. Everybody buys into it, and it gives a
sense of camaraderie and increases our overall wellness because
it feels good," Nesterenko says.

The company directs much of its fundraising dollars and volunteer
time to the Between Friends Club for youth with disabilities, which
provides social and recreational opportunities for children and
youth with disabilities.

But employees also bring other community causes to the attention
of ACC and are encouraged to plug into the company’s culture of
caring to benefit people and issues important to them. 

100% employee involvement in

fundraising and volunteer

activities that run year-round 
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volunteerism

Gary O’Keefe, ACC purchasing manager, says the level of
community involvement is unlike anything he’s ever
experienced before. "Sure, I did some volunteer work and
made donations before I came to work here 10 years ago.
But when you get involved in the culture of volunteerism
here, you end up working with people you wouldn’t normally
get to know – people from other areas of the company, but
also people outside the company from many different walks
of life and circumstances. And you get to know them in a
different way. It gives you a real different perspective and an
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them to be." O’Keefe is also the leader of ACC’s support for
The Mustard Seed in Calgary. One evening each month for
the past five years Gary has purchased the food then
organised a team of 8 employees to prepare and serve over
500 meals to the homeless at the Mustard Seed. 

Having every employee as well as many of the company’s
vendors and customers actively engaged in fundraising is
an enormous feat. ACC’s key to success is in providing
simple but meaningful opportunities that resonate with each
individual. ACC’s diverse workforce, many of whom
speak English as a second language, all participate
enthusiastically through the donation programs as well as
through casual team-oriented volunteer events. "It’s also
due in large part to the leadership here setting a strong
example," says O’Keefe.

Everyone gets in on the action

The unique thing about ACC’s fundraising philosophy is that they
don’t just cut cheques from the executive office, they collectively
roll up their sleeves and raise money $1 at a time. They bring
homemade baked goods or fire up the barbecue for noon-hour hot
dog sales. They’ve become masters at soliciting donations from
friends, family, customers, vendors and anyone else they come in
contact with by sharing their enthusiasm for and knowledge about
their causes and the people they benefit. 

Employees contribute household and garage sale items to an
ongoing silent auction in the ACC lunchroom. The inventory has
grown so large it occupies a significant portion of the ACC plant
floor and many hours each week of sorting and pricing items.
Proceeds from vending machines throughout ACC are donated to
charity. What started as a used book sale, again with inventory
supplied by employees, business partners and customers, has
mushroomed into a permanent showcase on the ACC retail floor
with an inventory of thousands of books. 

Louise Nesterenko, Vice-President, personally scours book sales and
garage sales to build inventory and to learn used book sellers’ trade
secrets such as which books and authors sell best, and pricing and
display strategies. Customers, vendors, suppliers and employees all
stop by the bookstore to see what’s new on a daily basis.

Nesterenko is the driving force behind ACC’s culture of caring.
"We really try to champion causes that need help," she says. 
"By that I mean, they really, really need our help – not just money." 
ACC employees have traditionally been active participants in
charities or fundraising events where they see the results of their
efforts first hand and are motivated to do more.

"Our employees have been known to spend their vacation time to
volunteer. Employees who have left us have continued to support
our charities. Hopefully, the activity and enthusiasm we have going
on around here increases their self worth at the same time it’s
helping people in need. Everybody buys into it, and it gives a
sense of camaraderie and increases our overall wellness because
it feels good," Nesterenko says.

The company directs much of its fundraising dollars and volunteer
time to the Between Friends Club for youth with disabilities, which
provides social and recreational opportunities for children and
youth with disabilities.

But employees also bring other community causes to the attention
of ACC and are encouraged to plug into the company’s culture of
caring to benefit people and issues important to them. 

100% employee involvement in

fundraising and volunteer

activities that run year-round 
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volunteerism

Gary O’Keefe, ACC purchasing manager, says the level of
community involvement is unlike anything he’s ever
experienced before. "Sure, I did some volunteer work and
made donations before I came to work here 10 years ago.
But when you get involved in the culture of volunteerism
here, you end up working with people you wouldn’t normally
get to know – people from other areas of the company, but
also people outside the company from many different walks
of life and circumstances. And you get to know them in a
different way. It gives you a real different perspective and an
appreciation that people aren’t maybe what you perceive
them to be." O’Keefe is also the leader of ACC’s support for
The Mustard Seed in Calgary. One evening each month for
the past five years Gary has purchased the food then
organised a team of 8 employees to prepare and serve over
500 meals to the homeless at the Mustard Seed. 

Having every employee as well as many of the company’s
vendors and customers actively engaged in fundraising is
an enormous feat. ACC’s key to success is in providing
simple but meaningful opportunities that resonate with each
individual. ACC’s diverse workforce, many of whom
speak English as a second language, all participate
enthusiastically through the donation programs as well as
through casual team-oriented volunteer events. "It’s also
due in large part to the leadership here setting a strong
example," says O’Keefe.

Everyone gets in on the action

The unique thing about ACC’s fundraising philosophy is that they
don’t just cut cheques from the executive office, they collectively
roll up their sleeves and raise money $1 at a time. They bring
homemade baked goods or fire up the barbecue for noon-hour hot
dog sales. They’ve become masters at soliciting donations from
friends, family, customers, vendors and anyone else they come in
contact with by sharing their enthusiasm for and knowledge about
their causes and the people they benefit. 

Employees contribute household and garage sale items to an
ongoing silent auction in the ACC lunchroom. The inventory has
grown so large it occupies a significant portion of the ACC plant
floor and many hours each week of sorting and pricing items.
Proceeds from vending machines throughout ACC are donated to
charity. What started as a used book sale, again with inventory
supplied by employees, business partners and customers, has
mushroomed into a permanent showcase on the ACC retail floor
with an inventory of thousands of books. 

Louise Nesterenko, Vice-President, personally scours book sales and
garage sales to build inventory and to learn used book sellers’ trade
secrets such as which books and authors sell best, and pricing and
display strategies. Customers, vendors, suppliers and employees all
stop by the bookstore to see what’s new on a daily basis.

Nesterenko is the driving force behind ACC’s culture of caring.
"We really try to champion causes that need help," she says. 
"By that I mean, they really, really need our help – not just money." 
ACC employees have traditionally been active participants in
charities or fundraising events where they see the results of their
efforts first hand and are motivated to do more.

"Our employees have been known to spend their vacation time to
volunteer. Employees who have left us have continued to support
our charities. Hopefully, the activity and enthusiasm we have going
on around here increases their self worth at the same time it’s
helping people in need. Everybody buys into it, and it gives a
sense of camaraderie and increases our overall wellness because
it feels good," Nesterenko says.

The company directs much of its fundraising dollars and volunteer
time to the Between Friends Club for youth with disabilities, which
provides social and recreational opportunities for children and
youth with disabilities.

But employees also bring other community causes to the attention
of ACC and are encouraged to plug into the company’s culture of
caring to benefit people and issues important to them. 
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fundraising and volunteer

activities that run year-round 


